WESTMINSTER
FOOD & NUTRITION
FORUM

Salt, sugar and fat:
reformulation, marketing and health

2 March 2010

CONDITIONS FOR USE OF TRANSCRIPTS:

This document is intended to provide a timely reference for interested parties who are unable to attend the event to which it
refers. Some portions are based on transcripts of proceedings and others consist of text submitted by speakers or authors,
and are clearly marked as such. As such, apart from where it is indicated that the text was supplied by the speaker, it has not
been possible for the transcript to be checked by speakers and so this portion of the document does not represent a formal
record of proceedings. Despite best endeavours by Westminster Forum Projects and its suppliers to ensure accuracy, text
based on transcription may contain errors which could alter the intended meaning of any portion of the reported content.
Anyone who intends to publicly use or refer to any text based on the transcript should make clear that speakers have not
had the opportunity for any corrections, or check first with the speaker in question. If in doubt please contact the forum
first.




Westminster Food & Nutrition Forum Keynote Seminar : Salt, sugar and fat: reformulation, marketing and health
Contents

About this Publication
Agenda

Session chait’s opening remarks
Earl Howe, Opposition Spokesperson for Health, House of Lords (zranscript)

Healthy eating and current consumption levels of salt, sugar and fat
Bridget Benelam, Senior Nutrition Scientist, British Nutrition Foundation ( transcn’pt)

‘What progress has been made so far regarding levels of salt, sugar and fat?
Dr Clair Baynton, Head of Nutrition, Food Standards Agency (transcript)

A healthy marketplace: the role of the food and drink industry
Barbara Gallani, Director of Food Safety and Science, Food and Drink Federation (zranscript)

Salt, sugar and fat content: industry response and reformulation
Dr Paul Berryman, Chief Executive, Leatherhead Food Research ( tz;qnscn'pt)

Reducing salt, sugar and fat levels: a case study
Dr Nigel Dickie, Director, Corporate and Government Affairs, Heinz UK & Ireland (zzanscript)

Questions and comments from the floor (transcript)

Session chait’s closing remarks
Earl Howe, Opposition Spokesperson for Health, House of Lords (zranscript)

Session chait’s opening remarks
Doug Henderson MP, Secretary, All-Party Patliamentary Food and Drink Manufacturing Group (transcript)

Consumer demand and information
Miranda Watson, Head of Social Advocacy, Which? (zranscriptr)

Choice, information and personal responsibility: getting the balance right

Bill Bartlett, Corporate Affairs Director, McCain Foods (zranscript)

John Dyson, Food and Technical Affairs Advisor, British Hospitality Association (transcript)

Rae Burdon, Chief Operating Officer, Advertising Association (zranscript)

Questions and comments from the floor with Miranda Watson, Head of Social Advocacy, Which? (zranscript)

Labelling and health - changing the behaviouts that cause obesity
Phil Veasey, Strategic Partnerships Director, MEND Central (zranscript)
Alison Chippetfield, Dietician, MEND Central (transcript)

Questions and comments from the floor (zranscript)

Session chait’s closing remarks
Doug Henderson MP, Secretary, All-Party Parliamentary Food and Drink Manufacturing Group (transcript)

Westminster Food & Nutrition Forum closing remarks
Michael Ryan, Senior Producer, Westminster Food & Nutrition Forum ( [ranscnpr)

Press

Comment

Helen Berry, Nutritionist, Foodsteps Nutrition

Dr Mary Harrington, Manager, Nutrition Communications, Sugar Bureau
Richard Harrow, Managing Director, Freiberger UK

Dr Clare Hencken, Director, Bodymorph

Helen Sullivan, Reporter, News Shopper

List of Delegates Registered for Seminar

Contributor Biographies

© Westminster Food & Nutrition Forum Important: note conditions of use on front page

27 March 2010

I0

12

I6

19

28

29

30

33
35
37
39

45
46
48

49

50
S1
52
53
53
54
54
56

60

Page 2



Westminster Food & Nutrition Forum Keynote Seminar : Salt, sugar and fat: reformulation, marketing and health 274 March 2010
About this Publication

This publication reflects proceedings at the Westminster Food & Nutrition Forum Keynote Seminar: Salt, sugar and fat:
reformulation, marketing and health held on 2™ March 2010. The views expressed in the articles are those of the named
authors, not those of the Forum or the sponsors, apart from their own articles.

Although Westminster Food & Nutrition Forum is grateful to all sponsors for the funding on which we depend,
participation in events and publications is never conditional on being a sponsor. As well as funding ongoing operations,
sponsorship enables the Forum to distribute complimentary copies of publications, and offer complimentary tickets for
events, to Government ministers, parliamentarians and officials most involved in policy.

This publication is copyright. Its copying, in whole or in part, is not permitted without the prior written consent of the
publishers. However, extracts of the text may be reproduced for academic or review purposes, subject to the conditions of
use outlined in the previous page, providing they are accurate, are not used in a misleading context and the author, their
organisation and the Westminster Food & Nutrition Forum are acknowledged. We would also appreciate being informed.
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