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About this Publication

This publication reflects proceedings at the Westminster eForum Forum Keynote Seminar: Digital marketing
held on 14™ October 2010. The views expressed in the articles are those of the named authors, not those of
the Forum or the sponsors, apart from their own articles.
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events and publications is never conditional on being a sponsor. As well as funding ongoing operations,
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tickets for events, to Government ministers, parliamentarians and officials most involved in policy.

This publication is copyright. It's copying, in whole or in part, is not permitted without the prior written
consent of the publishers. However, extracts of the text may be reproduced for academic or review purposes,
subject to the conditions of use outlined in the previous page, providing they are accurate, are not used in a
misleading context and the author, their organisation and the Westminster eForum are acknowledged. We
would also appreciate being informed.
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