
Westminster Media Forum Keynote Seminar:  

Next steps for children’s media - trends, business models and regulation 

Timing: Morning, Thursday, 5th May 2016 

Venue: The Caledonian Club, 9 Halkin Street, London SW1X 7DR 
 

Agenda subject to change 

 

8.30 - 9.00 Registration and coffee 
  

9.00 - 9.05 Chair’s opening remarks 

Viscount Astor 
  

9.05 - 9.25 Latest commercial trends in the UK children’s media market 

Jon Watts, Co-Founder and Director, MTM London 

Questions and comments from the floor  
  

9.25 - 9.35 Serving the audience: the future of children’s content 

Cally Poplak, Managing Director, Egmont Publishing   
  

9.35 - 10.35  Market competition, shifting business models and new avenues for growth 

With the UK children’s content market rapidly becoming a front line in the competition between broadcasters and streaming services 

for audience retention, how are new international entrants such as HBO, Netflix and Amazon set to affect the current market dynamics 

- and what might be the implications for investment in original UK children’s programming, and the development of policy? As content 

creators begin to compete with traditional Pay TV providers through ‘direct-to-consumer’ models with their own OTT services, and as 

streaming services increase investment in original and exclusive programming, how are commercial broadcasters’ strategies set to 

adapt? In light of Ofcom’s findings from their third review of public service broadcasting highlighting reduced investment and output of 

children’s TV on public service channels, what is needed going forward to increase content production in this identified ‘at risk’ 

area? With developments in media distribution technologies and digital tools enabling children to create and share their own content, 

how are pathfinders in the industry capitalising on the growing trend for innovative experiences - such as virtual reality, content 

curation and peer-to-peer sharing? With the proliferation of choice, and as preferences for short-form media grow, what are the 

priorities for ensuring children consume quality and educational content alongside other forms of entertainment?  

Bobby Thandi, VP Digital, Dubit 

Joshua Davidson, Founder and Managing Director, Night Zookeeper 

Edward Galton, Chief Commercial Officer and Managing Director, CAKE 

Professor Jeanette Steemers, Professor of Media and Communications and Co-Director, The Communications and 

Media Research Institute, University of Westminster 

Questions and comments from the floor with Cally Poplak, Managing Director, Egmont Publishing   
  

10.35 - 11.00 The BBC’s strategy for children’s services 

Alice Webb, Director, BBC Children’s, BBC 

Questions and comments from the floor  
  

11.00 - 11.05 Chair’s closing remarks 

Viscount Astor 
  

11.05 - 11.30 Coffee 
  

11.30 - 11.35 Chair’s opening remarks 

Earl of Listowel, Treasurer, All-Party Parliamentary Group for Children 
  

11.35 - 11.45 The future of advertising policy for children’s content  

Shahriar Coupal, Director, Committees of Advertising Practice  
  

11.45 - 12.30 Blurring boundaries - children’s content and advertising  

With children habitually consuming content across devices, how might the regulatory distinction between online and broadcast 

advertising need to change going forward? In the context of a public consultation into the advertising of food and drink products 

around linear and non-linear children’s content, how can it be ensured that stricter regulation does not negatively impact the industry 

in terms of funding and the quality of content they are able to provide whilst still protecting the interests of the young audience and 

their families? Following criticism of YouTube for including branded channels and advertising within their children’s app, are we likely 

to see a move away from online-video services offering free ad-supported content? Where should the responsibility lie in educating 

children about the role and presence of commercial communication on digital platforms?  

Clare O’Brien, Senior Programmes Manager, Internet Advertising Bureau  

Jo Arden, Head of Strategy, 23red 

Marc Goodchild, Chief Performance Officer and Co-Founder, Gingersnap Studios and Digital Media Representative, 

Children’s Media Foundation 

Questions and comments from the floor with Shahriar Coupal, Director, Committees of Advertising Practice  
  

12.30 - 12.55 ‘Children’s media lives’: key factors for the future 

Drawing on Ofcom’s quantitative and qualitative research to highlight trends in children’s content consumption 

Emily Keaney, Senior Research Manager, Ofcom 

Questions and comments from the floor  
  

12.55 - 13.00 Chair’s and Westminster Media Forum closing remarks 

Earl of Listowel, Treasurer, All-Party Parliamentary Group for Children  

Michael Ryan, Deputy Editor, Westminster Media Forum 

 

 


